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The French government has overturned a 200-year-old ban on women
wearing trousers.

The Minister of Women's Rights, Najat Vallaud-Belkacem, said that the ban
was incompatible with modern French values and laws.

She said the law, imposed on November 17, 1800, had in effect already been
rescinded because of incompatibility.
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Generations
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Builders: 77+

Boomers: 59-76




Gen X: 44-58 Gen Y/ Millennials:




Gen Z:14-28

Alpha: under 13
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1) Growmg anger at corporate mactnon




2) Corporates are “All talk, no action”
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Three areas

Corporate behaviour

Corporate
communication

Consumer behaviour







Greedy and Ruthless

‘In general, all Corporates care about is profit and
they'll do anything to get it, even damage society
and the environment in the process.”

70% agreed
767% Gen X agreed




Harsher Punishment

“When companies damage the environment or
society, government should make them accountable
with bigger fines and exposure of wrong-doing.”




Partner with charities to solve problems

‘In the coming year, | believe Corporates should
partner with charities to help solve societal issues
and get Australians back on their feet.”

76%

AGREED




Help charities in cost of living crisis

‘It seems that everyday Australians are struggling
with the cost of living, and donating less to charity.
Now more than ever, companies should step in and
invest more in charities.”




Long term Partnerships

"Which, if any, of the following are ways you prefer a
company or brand to support or invest in a charity?”
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| truly encourage
everyone to stay
active, and
especially at
challenging
times when
exercising is the

last thing you
want to do. Any
movement is
good for our
wellbeing.

Alicia Eva

ion dollars

lifelineaustralia « Following

litelineaustralia When Alicia Eva sn't
playing for the Greater Western Sydney
Giants in the @aflwomens. she's
coaching or studying 3 Masters of
Psychology. Her studies have added a
layer of appreciation when it comes to
understanding the link between physical
and mental heaith,

The benefits of exercise on mental
health are widely known. But for a long
time. professional athletes have felt
uneasy in expressing their mental state if
It isn't consistent with traditional ideas of
tough'.” says Alicia

After making sport my profession, | can
truly say keeping mental heaith front of
mind makes you a better athlete.
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All talk, no action

‘Most companies are all talk and no action.”

63% 69%

AGREED  OF GEN XAGREED




Charity = Credibility

“When seeing a company or brand getting behind a
cause, it's more credible and genuine if they're
partnering with a charity or non-profit to effect
social change.”

72%

AGREED




Charity gives corporates credibility

wrinkled?
wonderful?

Will society ever accept ‘old’ can be beautiful? Join the beauty debate.

campaignforrealbeauty.co.uk I | Dove



Charity gives corporates credibility

Have a'break’

ENERGY

490kJ
6% DI*

. A conversation
nnnnnnnnnnnnnnnnnn W  ruokorzau could change allife.

Per 2 Fingers



Australians can spot a PR stunt

‘It's good when a company or brand uses its
promotional channels to amplify a topical cause or
Issue, but if [ can't see a genuine commitment to

that cause, it’s just a PR stunt or ‘woke washing’in
my view.”

76% 81%

AGREED  SFMILLENNIALS







Australians will quit/refuse a job

‘In the last year, | have actively refused a job or quit a
Job because of the employer’s poor reputation in
social responsibility.”

13% 22%

AGREED OF GEN Z AGREED




Switched Last Year

‘In the last year, | have actively switched from my
usual product/service to another because of its
support of a cause or charity | care about.”




Switch on Grocery & Fashion

‘From which of the following categories was the
type of product or service that you made the switch?”

Everyday Food Items

Fast Food/Takeaway

Energy / Utilities




Switching in the coming year

‘In the coming year, when purchasing a product or
service that you would normally purchase, how likely
would you be to choose one that supports a cause
or charity you care about, assuming the product /
service, quality and price are equal?”

Definitely/Probably
Would
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Causes that Prompt Switching

"Which of the causes or social issues listed do you
care about enough to motivate you to switch
product / services?”

Climate Change / Global Warming 18%

Healthcare: Illness Prevention &
Medical Research

Environmental Conservation.
Reducing Waste and Pollution

Mental Health Services 16%

Domestic / Family Violence 16%



What it means







No more of this! ©




£

Actions




LA

‘.,N
g




www.bcpartn}rneady.com/ infographics
www.bhepartnerready.com/events




Calculate
your




Powerful partner
NOT




A company’s
survival

Survival Customers

Survival
factors

Emotive
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Wear the pants...in

corporate
partnerships!

I
%
~ / J
P



vwiWw.bepartnerready.com/readinessq&a



www.bepartnerready.com/events

C ' Be rtner’
&) Ready.com




Download the Free Conscious
CONSCIOUS CONSUMER

REPORT Consumer Research Report

AUSTRALIA 2023

What it'll mean for Corporate-Cause Collaboration

: www.bepartnerready.com/research
k &
N
O ooy
v ' 0@)\& \/ \ !ﬁ
d Vi & G\
/ Y S

he Changemaker Edition

For Non-Profits, Charities and Social Enterprise




THE

AUSTRALIA 2023

What it'll mean for Corporate-Cause Collaboration

BePartner’
~ ) Ready.com

Do more. Be more






Georgia Mclntosh, Co-Founder
gday@bepartnerready.com

ino f

BePartner™
Ready.com
Do more. Be more.


mailto:gday@bepartnerready.com

Be
Connected

BePartner®
Ready.com




