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“Paris 
women 
finally 
allowed to 
wear 
trousers” 



“dress like a man” 



“Paris women finally allowed to 
wear trousers” “reins of a horse”





Tipping point



We used to 
see the role 
of 
women like 
this…



Now, we’re more 
likely to see this…



Tipping point



Sometimes non profits
adopt this role with 
corporates…





Georgia McIntosh, Co-Founder, 
BePartnerReady.com®

Sally Phelps, Shareholder & Media 
Specialist, BePartnerReady.com®



BePartnerReady.com® 
helps you win 
corporate partners



7 Steps of 
our training 
program
Free Infographic

https://s3.amazonaws.com/kajabi-storefronts-production/sites/85259/themes/1832713/downloads/L1qHdv9zQrCYkVCvJ7fZ_BPR_Process_Infographic_2022.pdf


20 stats, 
commentary and 

stories of inspiration

Made possible by 
Communicado & SenateSHJ 



Why 
consumer 
research?



The Conscious Consumer 
Tools of Change

Skills

Voice

Wallet



Skills



Voice



Wallet



Before we 
share the 
stats…..



M
ethodology



Generations



Builders: 77+ 
Boomers: 59-76 



Gen X: 44-58 Gen Y/ Millennials: 
29-43



Gen Z: 14-28 
Alpha: under 13



Challenging times



Headlines



Headlines



Headlines



4 key 
highlights 
from the  
research



Growing anger at inaction
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1) Growing anger at corporate inaction



2) Corporates are “All talk, no action”



3) Partner with charities to solve problems



4) Charity gives corporates credibility



Snapshot of 
the Stats



Three areas

• Corporate behaviour

• Corporate 
communication

• Consumer behaviour



Corporate
Behaviour



Greedy and Ruthless



Harsher Punishment



Partner with charities to solve problems



Help charities in cost of living crisis
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Lifeline & Rebel



$1 million dollars





Corporate
Communication



All talk, no action



Charity = Credibility



Charity gives corporates credibility



Charity gives corporates credibility



Australians can spot a PR stunt



Consumer
Behaviour



Australians will quit/refuse a job



Switched Last Year



Switch on Grocery & Fashion



Switching in the coming year



Human health 
or…. 



Planet health



Causes that Prompt Switching
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What it means



Shift in mindset



No more of this! J



Actions



Educate 
your 
Board 



www.bepartnerready.com/infographics
www.bepartnerready.com/events



Calculate 
your 
value



Powerful partner
NOT
Needy beneficiary



A company’s  
survival

Survival 
factors



Wear the pants…in 
corporate 
partnerships!



Calculate your
Corporate partnerships
READINESS
SCORE

                   www.bepartnerready.com/readinessq&a



www.bepartnerready.com/events



Reference: 
Conscious Consumer Report 
2023, BePartnerReady.com®/  

SenateSHJ, October 2023

Download the Free Conscious 
Consumer Research Report 

www.bepartnerready.com/research



Download the Free Conscious 
Consumer Research Report 

www.bepartnerready.com/research



Questions?



Get in 
touch

Georgia McIntosh, Co-Founder
gday@bepartnerready.com

mailto:gday@bepartnerready.com



