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The Benefits of Investing in a Corporate
& Business Partnership Strateqy

7 bencfi%s—of““’

a corporate
partnership’
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2. Corporates love solving problems
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The Four Purses

1. 2. 4.

Human Philanthropic CSR Marketing

Resources Purse (Corporate Social Purse
Responsibility) Brand-aligned partnerships

purse Sponsorships

p“l'sc Cause Related Marketing
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Did you know that when approaching corporates for a
potental partnership, there's not just one budget but four
possible budgets? Yes, changemakers can access four
diferent budgets (or 23 we call them, purses) for cash & other
juicy resources! When you pinpoint the purse, you'll know the
right person to approach, understand their reason for the

/ L. Human Resources Pursse

J

« Staff engagemant & volunteanng

« Incraasa pride. loyalty
and mothation

« Satkfy domand of Millannals to do
good 3t work

« Buld compassionata laadarship and
teaerrwork siils

« Support 3 CSR strategy/contrbute
to community

« Typically zmall somatimes only
costs covarad
« Smart chanties ara charging a %a.
Of you can offer axciusivaly to partners
& sponsors that 3@ sUpportng
you Anancialy
Purscholder job dtk
Haad of Human Resources. Pecpia &
Cultura, VP of HR

Incraase In SIS mothation & pride
Enhance work-life talance

Artract Millennials & Gen Z
Reduca chum (umover)

Bacoma an Empioyer of Choks
Incroasad sidll sat

« Staft voluntearing can support 3 CSR
strategy o Sporcorship

prasantod 35 3 C5# commtment
Staft waaring branded t-shirts ang
promoted pudiicly can be soen =
marketing/brand enhancemant
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Chum, ratenmion. emotional nteligence,
@0t Interiew. Change managament,
atirition, cora compatancies. soft siills,
corporate culture. batance scorecard,
downsizing. family triendly. dlversity,
talent, onboarding

© BeParnerfiaady.com Pry Las Marcs 2000

= Fulfl on socl purpose. make 3

« Ring-fanced ghving (nct impacted by
company parformancal

« Somatimes, dus to 3 parsonal
relationship (or Chaimran's Chaguebooi

« Somatimes required by Govarnment of
Inchustry 10 win contracts

= Demorairating Industry kadership

= Fart of their cuftura / sat by Founder /
Raligious roots

= Madium. Gn ba fragmanted

= Oftan broken up Into tots of small grants,
espocaly If 3 Foundation

Haad of Philanttwopy, Haad of Foundation,

Chiat Omicer. Ci Reations
or if 3 sl compary it can be HRL CEQ,
CFO or Corporata Aftars

= Socklimpact

= Reputation

« Empicyes motvation & prida

« Strategic phianthropy - whaa It
pastively Impacts thelr business (such
25 banks Investing in Ainancial IRaracy of
INSUFANCR COMPaNies INVesting In
climate acuon)

= When thay promota ther phianthropy.
makes it more of 2 marksting axarcte

= Indivcual giving vs commpany (1.6, Bl
Gates & Microsoft)

SAI (so0al retumn on ivestment],
stakeholdar, 30vocacy, atruism. Gift,
grants, aligiie, DGR-1. care. support,
Cﬂm*ﬂ, community involament

investment, the ROI they're secking and the
language they speak. These are all important details
when making a compeling. stand-out approach.
This is one of the many bedrock destinctions
contained within the BePartnerReady com®
program that¥l deepen your understanding of the

3. CSR (Corporate Social
Responsibility) Purse

Reison foe investawnt

« Stakehoidsr, lobby group &
CISIOMAr Pressure

« Degra for more sustainable business

= Solving soctal prodiem = ENtageous
to their business

= Minimisa Impact on
anveonmeant & community Foduce
reputationat risk)

« E2rn thakr 'Boence to oparate’

» Incrazsingly required by Government
of Industry 10 win contracts

= Damonstrating Industry laadarship

= Creating maora dversity

= Reduction In wastage = cost savings

« Di In tha mar

Size of pusse
« Large. compiax and growing
= Not 38 companies 3re ambracing CSR
Those on the jounay are Investing millons.
Covers 50 many aspects from anvironmeant
10 divarsity, sthics & community,
marketplace practices & human rights. The
budget spand will 28gn 1o thakr focus area
Purscholder job tide
The Gatalyst can be CEQ, in-housa counsel,
corporate Tars managar, stakaholder
raiations or HR. As flunction grows thay may
hire 3 specialst parson called CSR manager.
CSR analyst or sustanadility manager.
Rord Metsisres
s on thair Soous area. it can Include
3l In purses 162 2 wall 25 SDCINC MaIsUres
reiating to thekr focus area. such 3s 7aro
emissions fmarfaced. 100X sustairable
cotton (Cotton Onj
Blurred Boandaries
= Mary companiss still don't understand
CSR - thay donata money to 3 charty
and call t CSR
« Sharod Value - 2 naw trand that 1ooks
bz CSR but =n't — waming!*
« CSR. logal & marketing teams oftan
work togather

would reveal so

corporate sector — and more importantly, enable you
to ask the right questions of the right person at the
right time - and defiver precisely what they want. It's
the difference between success — and failure.

Who knew that simply asiang for someone’s job title

muchl

= Laverage thelr CSR or sponsorship
Investmant & activity

« Differantition in the marketplace
(products & sanvices)

« Damcnztrata social good to customens

= Dazirg 10 ba famous for 3 socal causa

« Increasod saes on product of service

= Raach naw markats

= Build trust and brand

= Attract socilly conscious milennials a5
customerns b statf

« Damonstrate or sampla product in 3
sponsceship/avent)

* Repoztion brand

. Tr.udry Grgest of them il

= In tough times, most companias do not
abandon markating aktogathar. Thay wil
ook for mast cost-affoctive ways to gat
thair messags cut. Partnenng with 2 Guse
15 often vary cost-effective compared 10 3
big mada campaign

Diractor of Marketing, Brand. Sponsorship,

Communications, Sas, Digital or PR

Depends on desired cutcome but will oftan
ba In s3les, INCra3sed IWarenaess of sentiment
towards the brand/comparny
= Thilr job s to got mammum value out of
the xarcise that can somatimes be
fundad by the CSR purse
« Causa Related Marketing i confusad
weth Customer Raiationship Managemeant
= Charity dorations Gilled ‘sponsorship’
Content, customear centric, retum on ad
spend, guarmila marketing, engagament,
damographics. psychographics, argating,

L 8 Readyom | smarlin




4. There’s two levels of
readiness




Organisational










2. Approach at the
wrong time

.




3. They take the easy / hard
route

The
easy/hard
way






A robust, trled & tested 7 -step
formula proven to deliver results
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ABOUT RESOURCES READINESS Q86A JOIN

“Corporate Partners have
transformed our
organisation. We've

+ BePart

rehome animals.”
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The
BePartnerReady.com®
Process




Webinar 11 Oct, ll/am register here



https://www.bepartnerready.com/offers/pUzefufd/checkout




“Opportuni
dances with
those alread
on the dance
floor”
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Ready.co
Do more. Be more.




2. No clue re offer
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3. Confused management & board
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6. Lack of (trained)
people & resources







Are you Corporate Partner ready?

BePartner”
Ready.com
Do more. Be more.







Readiness Score
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Thank you
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s Dan
Vickie Marlin
PetRescue

Carly Simon
Workwear Storyteller

Lisa
Lifeline

Hailey
& BePartnerReady.com®
Simone
The Big Issue L f BePartnerReady.com®
c lZthQ Janet
onservation Bully Zero
Ecology Centre

Remaining 8 webi



Connect
with us

E gday@bepartnerready.com
W BePartnerReady.com

F bepartnerready/

| bepartnerready/

LI bepartnerready-com or Hailey-cavill-jaspers

BePartner”
Ready.com
Do more. Be more.



mailto:gday@bepartnerready.com
https://www.facebook.com/bepartnerready/

